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September 2008                                                              We're Celebrating Our 20th Year!

Dear Lori, 
Being at the top of your game and VISIBLE in the Marketplace has never been more important. Your brand 
is the image and promise that you present to the world. Make sure that it is clear, concise and RELEVANT 
to prospective customers. It's time to stop selling what you have and start selling what they WANT and 
NEED. We'll show you how to create a winning message. Read on ... 

In This Issue ... 

High Visibility Place Branding
Branding applies to places as well as to people and products. Economic 
development marketing utilizes place branding strategies to help growth-
minded communities and regions Be Visible and Get Found. 
 
The strongest place brands are positioned to be relevant, unique and compelling. 
They are made even stronger by community leaders, stakeholders and organizations 
that promote the brand with a unified voice. A place brand is a 'long-term vision' 
that requires a community-wide commitment to deliver the promised Brand 
Experience. It has to reflect reality: what is and what people really see, versus what 
you may want it to be. 
 
An Effective Place Brand ... 1) Makes a Promise; 2) Speaks Directly to the Target 
Audience; 3) Resonates with Stakeholders; and 4) Is Unique. 

  
Interested in learning more about branding your community? Call us at 623.537.0888 or email Lori 
Martinek at pplusonline@cox.net.

Taking It On The Road ... 
Lori Martinek will present Marketing Your Community Online at the (AZ) 
Governor's 2008 Rural Development Conference in Carefree, AZ on 
September 24. Lori's hour-long presentation is a practical tour of the latest 
in online economic development and community marketing strategies. Call 
us at (623) 537-0888 if you would like to have her present this cutting 
edge topic to your group of EDC, government or community 
stakeholders. More info here .... 
 
Lori's MBAsylum partner Mary Trost joins her in Minneapolis on 

November 7 to present Unleash the Entrepreneur Within! at the 2008 WomenVenture Conference. 
Looking to inspire entrepreneurship and small business development in your state or region? Unleash! is 
motivational as well as instructional, which makes it ideal for SBDC's and entrepreneurship conferences. 
More info here ...
 
Looking ahead to 2009: Creating a Winning Online Brand! will be a featured workshop on February 7, 
2009 at the Women Entrepreneur's Business Bootcamp in Scottsdale, AZ. The one-day conference is 
a exceptional learning experience for new, expanding and aspiring female entrepreneurs. Learn more 
here ... 
 
Now in the planning stages: A one-day women's conference in Illinois for Spring 2009 .... Presentations 
of Get in the Big Game and Unleash the Entrepreneur Within! for SBDC state networks and individual 
centers nationwide .... and a business model to take the Vetpreneur message to aspiring VOBs across 
America. 
 
Ask us how we can help you plan a customized one or multi-day conference event for aspiring 
entrepreneurs and existing small business owners in your area. It can be built on a revenue sharing system 
that minimizes or eliminates your out-of-pocket costs. Check out MBAsylum for potential topics ....  

Words of Wisdom

Stay in Touch To Stay 
On Top ....

Is your company the first one that 
comes to mind when one of your 
customers or prospects is ready to buy? 
Will your community make the short list 
when a business is searching for a site 
to expand or relocate to in your region? 

 
Are you doing enough to keep your 
organization on the radar of its existing 
and potential customers? Being Visible 
gets you on their lists, but 
Communicating with them is what 
keeps you there.
 
Stay in touch to stay on top. 
Communicate regularly with your 
contacts to create and maintain top-of-
mind awareness for your offering. 
Electronic newsletters that provide 
relevant, useful information are an 
effective communicating tool. Use them 
to stay in touch ...  to teach and to 
tell ... not to sell.
 
These strategies will also help you stand 
out in a crowded marketplace:

- Never miss an opportunity to refer 
business to a customer or 
prospect. There is no higher compliment 
that you can give;

- Use 'snail mail' and other low-
tech strategies to your advantage. Send 
hand-written notes that thank or 
congratulate your best contacts as 
appropriate;
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News and More from Presentation Plus

We're Celebrating 20 Years of Success!
Presentation Plus is celebrating its 20th Anniversary this month. Our 
firm was founded in 1988 in Lake County, IL ... moved to McHenry 
County in 1990 ... and has enjoyed a presence in both Arizona and 
Illinois since relocating to the Phoenix market in 2005.  Celebrating 
two decades of success is a milestone that we're very proud of! 
 

SBDC Branding Workshops
Lori Martinek is fresh back from her speaking appearance at the 2008 
America's Small Business Development Center Network (ASBDC) 
Conference in Chicago, where she presented Get in the Big Game: Creating 
A Winning Online Brand. Lori also presents workshops that are focused on 
individual elements of a winning online marketing strategy, including: ABC's Of 
Branding .... Social Networking ... Reputation Management 101 ... and Online 
Marketing for Entrepreneurs: Low or No-Cost Basics That Get a New Business Off 
to a Fast Start.   
 
Online marketing is the Ideal Business Development/Marketing Strategy. It's 
affordable, attainable and accessible for any company, and especially for new, 

small or rural businesses! Be a hero and bring us to your market to help your SBDC clients. Contact us ... 

We Have A Fresh New Look!
   
Our website has a fresh new look that better promotes our range of 
services. Visit pplusonline.com today to learn more about  
Branding ... Economic Development, Non-Profit and Political Marketing 
and Consulting ... PR ... Digital Consulting ... Writing and Publishing 
Services ... and Lori's upcoming book: Be the Bulb! (you can reserve 
your copy online). You can also check out our online portfolio. 

What We're Excited About .... 
The website for Casa Paloma Home Interiors & Design that we designed, and 
which debuted in mid-September  .... and the series of 4/color ads that will begin 
running in Phoenix Home & Garden, North Valley and AZ magazines in October. 
Casa Paloma owner Diane Maier will also be writing a column on design in each 
issue of North Valley .... 
 
The strategic plan we are creating for South Elgin Economic Development 
(SEED), that organization's first such document ... 
 
The Retail Development Survey we wrote for the Harvard EDC, which asked 
residents to share the types of businesses that they'd like to see in Harvard .... 

results will be published in the EDC's October newsletter .... 
 
Our redesign and expansion of the Harvard EDC's website, including a new site plan and fresh, bold look. 
Watch for it to debut in October ....
 
Aaron Rodgers and the new Green Bay Packers. 'nuf said.

What We're Reading ... 

- When you see a contact mentioned in 
the news, send them a link to the item 
or an actual clipping. They will 
appreciate the attention and 
consideration;

- Be interested, not just interesting 
when you talk with people. Be the 
listener who lets the speaker steal the 
show -- always.

We all know that it can cost up to 10 
times more to go after a new customer 
than it does to obtain additional 
business from an existing account. Yet 
too often we focus on prospecting and 
selling to strangers, instead of 
communicating with the people who 
already know us: our customers and 
contacts.
 
Regardless of who you are or what you 
have to offer, you have to earn your 
customers' business every day. Staying 
in touch with them -- and on top of 
their needs -- is critical to providing the 
best product and service experience 
possible. 
  
Interested in learning more? Just 
give us a call at (623) 537-0888. We 
are branding and visibility management 
experts. We'll show you how to use 
newsletters, blogs, email and 
website marketing and direct mail to 
position yourself for success and to 
keep your company or your community 
front and center. 
 
--- Lori Martinek, 
Branding Expert, Author 
and Reputation Management 
Consultant

Quick Links
Learn More About Us ... 

 
Online Portfolio 

 
Economic Development 

 
Public Relations 

 
Branding

 
Political

 
Writing Services

 
Contact Us! 

Our Related Ventures
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News and More from Presentation Plus

Who's Your City, by Dr. Richard Florida. The subtitle says it all: How the creative 
economy is making the place where you choose to live the most important decision of 
your life. 
 
According to Florida, the world's economy is centered on Mega-Regions and MSAs 
(versus countries and cities) that have only 17% of the world's population but 
generate 2/3 of its GDP and nearly 85% of new patents and research findings. 
Certain regions fit certain life stages. Certain regions are also monsters at attracting 
the highly productive, highly successful 'creative class' that is driving the modern 
economy. 
 
According to Florida, choosing your city is as important as choosing your career or 
mate. His advice? Cities have distinct personalities and individuals (as well 
as companies, no doubt) should use a checklist (provided) to look for a 'match' 

between their needs and what a region has to offer. As is true with Internet dating (another type of match!) 
being able to project a winning online personality has become more important than ever. Ask us how to 
make your profile shine!

Your Next Best Read ... Coming Soon!
   
Be the Bulb!, by Lori Martinek. Yep, Lori Martinek, Finally. We've set the 
publication date for January 2009 ... though the book will actually debut 
in November 2008 in order to meet upcoming conference deadlines.
 
So what's it about? Attraction Marketing, a concept that combines elements of 
target marketing, personal branding and a powerful way of putting energy into 
the marketplace so that it attracts the people and the opportunities that you, 
your company and its products need to succeed. Visit our website and drop us 
a line to reserve your copy today. $16.50 US, $20.00 Canada.

Now THAT'S A Testimonial!  
Nearly 90 percent of our new business comes from referrals made by our Clients. We consider this to be 
a great compliment to the quality of our work, our focus on personal service and our healthy respect for 
a deadline. Call us today if you know of a company or organization that could benefit from our services. 
We'll make you look good for recommending us!
 
Lori J. Martinek 
Owner & Principal
Presentation Plus 
 
623.537.0888 AZ
815.333.4088 IL
Visit our website at www.pplusonline.com
Read Lori's blog at www.mbasylum.blogspot.com
Check out our other venture at www.mbasylum.com

See Us On the Web!

 

 

 

 
 

 
 

 
 

 
 

Watch the Playbook Workshop!
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