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Communications

Always put your best foot forward! In today's fast-paced world, it has never
been more important to make a good first impression. Why? Because that one
opportunity may be the ONLY opportunity that you get. Always be on message ...
customer-focused ... and operating at your very best -- in person and online.
Second chances are very rare these days.

Here's a story: | recently inquired online about a vehicle that | had seen on a lot
at a dealership. A salesperson responded to my email with a quote that

offered 'very special pricing' that didn't make me feel very special at all: it was
nearly $800 HIGHER than the discounted ‘invoice' price that was already posted
online. Needless to say, | won't be buying a car from that dealership any time
soon ...

Success is NOT accidental. It comes to the resourceful ... the radiant ... and the
ready. Always be ready to grasp opportunity, to put your best foot forward and to
shine. We'll show you how. Read on ....

In This Issue ...

Place Branding Basics

A place brand positions your community,
county or region in a positive (and
meaningful) way that sets it apart from
the competition. Place brands are an
important element of tourism and economic
development marketing.

.

PRESENTATION

There are two key elements to developing
and promoting a successful place brand: 1) Viability and 2) Visibility.
Viability requires that the brand be based in REALITY: it must reflect what a
community IS and has to offer TODAY -- not what it wants to become tomorrow.
Visibility means exactly that: Your place brand must Be Visible to Get Found.
Promote it and purposely put it in front of your highest potential prospects. Always.

Corporale
Communicalions

As with any brand, the actual experience must deliver on the promise. Social
networking, blogs, reviews (Yelp!) and the real-time flow of information

online (Twitter!) practically guarantee that you won't get away with false promises
for very long.

Start with an Asset Inventory and a SWOT (strengths, weaknesses, opportunities

and threats) analysis to ensure that your place brand is strength-based and founded
in reality. Look beyond the obvious for opportunities to shine. It's the best way to set
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Words To Live By,
Starting Today ...

Building a Brand

A brand is a set of experiences, perceptions and
expectations that

other people have about working or doing business
with you or your company.

It is entirely subjective -- and based on what they've
experienced, seen or heard. It is all about what they
want and need and care about -- and not you. Really.

Each of you has a brand, whether you know it or not.
Each of you has a brand, whether you choose to work
atit or not.

You can create, build and Influence your brand and
you should. Actively.

Be the brand that you would want to buy or work with:
Strong. Reliable. Value-adding.

Entrepreneurship Is A PROCESS

Entrepreneurship is a process, not an event. So is
Success.

Dating is a process. So is losing weight, running a
company ... or building a brand.

Putting up a trade show booth is an event. So is
hosting a luncheon, publishing a book or having
surgery.

Events are easier to manage, pay for and get excited
about. BUT it is processes that build results for the

p?agent.uid=1103366048241&format=html&print=true (1 of 6) [5/10/2010 4:16:56 PM]


javascript:frmPrint('printFrame');
javascript:frmPrint('printFrame');
http://campaign.constantcontact.com/render?v=001ETD-u6eVKYv4tb1bzo3E7qEZmCDf54mDbQtaAi5AAEMLguq6ODko79WiR5ljSLdBFgp27414SWHlV6bZUElB440qL2unTwWzJVC80sced9fhDpwRg_Dv-fOx2uMQd48lFDJqB35gsn9iwkT1NbPxyOtzUnoeFZ_qmNtOjpudKdBLyBVam7uUXdBwrR1IiChKco6q33308gynoa3O6xYg0xNfCkykQZQZl_YQZbetkT9xkgqCeA_0k1-gJ-A7DfVS6tqLSbgNAgW44HWSv3nSFAIeKeiF8syIyav8VjW6AvpTf3rAFTU5uhN3wcY-Yuy9Mq6f_PY5BzbVeLPu_auOawIDoWEYRVTi
http://r20.rs6.net/tn.jsp?t=rps88sdab.0.0.tjktlybab.0&ts=S0481&p=http%3A%2F%2Fwww.pplusonline.com%2F&id=preview
http://r20.rs6.net/tn.jsp?t=rps88sdab.0.0.tjktlybab.0&ts=S0481&p=http%3A%2F%2Fwww.yelp.com%2Fuser_details_reviews_self%3Fuserid%3DJh5nAkOUCOCWRG7C568OXg&id=preview
http://r20.rs6.net/tn.jsp?t=rps88sdab.0.0.tjktlybab.0&ts=S0481&p=http%3A%2F%2Ftwitter.com%2Florimartinek&id=preview
http://r20.rs6.net/tn.jsp?t=rps88sdab.0.0.tjktlybab.0&ts=S0481&p=http%3A%2F%2Fwww.pplusonline.com%2F&id=preview

News and Insights from Branding Expert Lori Martinek

your region apart from the competition.

We are Branding Experts. Call us at (623) 537-0888 to find out how we can help
you develop and promote a strong, confident place brand that offers a truly
competitive difference. Quality of Life? It's wonderful ... but everyone offers it these
days. We'll help you uncover a truly Competitive Benefit that can become the core of
a truly compelling place brand.

Navajo County Hires Branding Expert

It's full speed ahead in Navajo and Apache counties in
Northern Arizona, where we are in the midst of our contract
to develop a competitive regional branding strategy and
economic development gateway website for the Navajo
County Regional Development Council (NCRDC).

Lori Martinek led six visioning workshops with member
communities last month. Nearly 100 stakeholders
participated in the process, which resulted in six mini-
SWOT summaries and a Regional Strengths Analysis. Next
up? The development of the strategy itself (in progress), which will lead to the debut
of the recommended regional branding concept in June.

Read about the NCRDC project HERE.

And also in our archives HERE.

2010 Success Awards

iy The Arizona Small Business Development

N center Network recognized the achievements of

/ 13 Arizona small businesses at its 2010 Success
& Awards. The event was held at the Arizona State
TA\ Capitol in March.

L Shown left to right: AZSBDC Network
I'f Administrative Assistant Danay Bell; Lori
Martinek; SBA Associate District Director Shivani

Shown left to right:
Central Arizona SBDC
Center Director Jim Rhodes and Lori Martinek. (Photo
courtesy of White Mountain Independent.)

Ready for An Affordable, Fully-Branded, Socially-
Ready Website Solution?

long haul.

Approach everything that you do
as part of the process of being
successful.

You are your own life's
work. Always be writing
the next chapter in your
success story.

Getting Things Done
Isn't the Same as
Making Things
Happen

We often get caught

. up in a whirlwind of
activity and 'to do'

| lists, and spend our
personal and
professional lives sure
that we are 'getting
things done'.

You can choose to spend your days checking off lists,
wrapping up projects, paying the bills and ‘getting
through the day' OR you can choose to set ambitious
goals ... take arisk ... forge a new path ... and give
more than you ever expect to get back from someone.
This is how we make things happen -- and how we
make a life.

Choose to be a window and not
a wall. Always be open to input
and opportunity.

We are branding experts,
strategists and visibility

builders who work with our clients to
identify and act on opportunities to
target, communicate and sell. We'll
ask the questions that need to be
asked ... and provide insightful
answers that will help you move your
company forward. Call us at (623)
537-0888 and let's get started.
Today.

--- Lori Martinek, Branding Expert,
Author, Mentor and
Marketing Consultant
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\) The next issue of the weTRalN Advisor, the

The lllinois Community College
Training Resource and Information Network
quarterly e-newsletter that we produce for the lllinois weTRalN Network.
weTRalN's 39 member colleges distribute the newsletter to clients, partners and
constituents throughout lllinois. Learn more about weTRalN HERE

A wayfinding signing program that we are
designing for Harvard's newly-streetscaped downtown
district. Watch a video tour of Harvard HERE.

What We're Reading ...

Making Ideas Happen, by Scott Belsky ... We've
all been there: A great idea is just dying to be
launched, but committee members and naysayers are
dragging their feet. Why? Because it's easier (and
safer) than taking a risk, according to marketing guru
(and Belsky fan) Seth Godin. "ldeas that never ship
can never be criticized," per Godin.

Belsky, a grad of both Cornell and Harvard, spent six
years studying the habits of highly creative people (e.
g. CEOs of Google, Apple, et al) and this book details
their best - and worst -practices for bringing great
ideas to life. Some of them:

ST BELSHY

- Generate ideas and act without conviction;

- Reduce all projects to just three primary components;
- Encourage fighting within your team; and

- Seek competition and share ideas liberally.

Other Belsky insights for making team projects work:

- Actions are only truly delegated when they are accepted. True accountability is
never achieved unless the designee chooses to accept the action step that he/she
has been given.

- Nagging plays a key role in productivity and determines which action steps are
most important. Nagging should be a formal part of project management.

- Appreciation is the greatest non-financial reward for achievement.

- The most productive creative teams eliminate a lot of the 'overview' and start with
what needs to get done and by whom. Manage projects STARTING from the action
steps.

Our clients love us for our ability to be both highly creative AND get things
done. A lot of the processes that we work by are detailed by Belsky. READ
THIS BOOK. It's a keeper.
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know your stuff.

LADIFS WHO LAUNCH

entreprencurship & crealivily as a lifestyle
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Read Lori's MindingHerBiz Profile HERE

mindingherbiz
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We'll Get You Noticed ...

More than 90 percent of our new business comes from referrals by our Clients. This is a great compliment to
the quality of our work, our focus on service and our true respect for a deadline. Our clients are among the most excited
and satisfied people on earth and they prove it by being our very best cheerleaders, champions and salespeople. Get
excited! Give us a call today.

Lori J. Martinek
Owner & Principal
Presentation Plus
623.537.0888 AZ 815.333.4088 IL

Connect with Lori at LinkedIN: http://tinyurl.com/lorimartinek
Follow Lori on Twitter at www.twitter.com/lorimartinek
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